
I feel somewhat like the grim reaper here today as I have been given the task of 
providing an overview on the Canadian newsstand climate� ..a rather stormy time in providing an overview on the Canadian newsstand climate� ..a rather stormy time in 
our history.

But in undertaking this study, I discovered that it�s not all bad, and there is indeed 
reason for optimism ahead.

Now this morning I am going to talk about our current magazine sales trends here in 
Canada� .I�ll also talk a little about some positive developments at retail, and lastly I 
am also going to spend some time talking about the economy.

Lisa mentioned when she called me about today�s event, that she would like to see 
how Canada is comparing against the USA, and we will also take a look at that as 
we go through things this morning.

One of the challenges we have always had in Canada is acquiring meaningful, 
annual magazine sales data for our industry. It has simply just not been made 
available� .Thank goodness, those days are gone.

Through the co-operation of the Canadian wholesalers, and the development of our 
Cognos-based system at Coast to Coast, we can now bring this information to the 
industry.



This has led to the development of the CTC annual boxscore� .here�s an example of 
the boxscore� .this is a screenshot of the 2008 edition. the boxscore� .this is a screenshot of the 2008 edition. 

Essentially this provides newsstand data gathered from all Canadian wholesalers 
and ranks the top 2000 titles and compares their numbers against prior year. The 
main view is by total annual retail dollar sales, but you can also view by total units, 
by category, by frequency, etc.



For those of you not familiar with the boxscore I would invite you to visit this web 
address at any time. Obviously the last full year of data is for 2008.address at any time. Obviously the last full year of data is for 2008.

Before looking at 2009, let�s talk a bit about 2008 and the differences between 
Canada and the USA.



Things were much better in Canada in 2008 than the USA� .we saw total retail 
dollar sales increase 3.7%, while units eroded 1.4%dollar sales increase 3.7%, while units eroded 1.4%





Now contrast this with the USA where in 2008 total retail dollar sales dropped by 
0.6% and total units dropped a whopping 11.3%.....thanks to John Harrington for the 
USA numbers.





So then, what�s happening in 2009?

I thought about the best way to present the sales trend so far in 2009� ..traditionally 
overall magazine sales reported by wholesalers for a given period are based on 
flow. They total all invoices to their retailers for a given quarter less all return credits 
to arrive at a net dollar sales number. The numbers are also not broken down by 
title, as they can�t be, using this method.

I felt I would rather deal with actual units sold per issue of various magazines 
compared to prior year� .I think this methodology is a little more precise, but we can 
still compare it against the PMC wholesaler numbers.

It was concluded that if we used a five month period from Jan.1/09 to May 31/09 
and analyzed all weeklies, bi-weeklies, monthlies, and bi-monthlies on-sale in that 
period, sales would be pretty much final. 

We were able to gather this data for all titles for every Canadian wholesaler� ..here 
are the results:



Down 9.5%....possibly the biggest drop in any given period in history.



During this period total draws were down by 10% as well�� sell-thru efficiency 
increased marginally from 35.0% to 35.2%increased marginally from 35.0% to 35.2%

How does the 9.5% compare against the Canadian wholesalers sales flow numbers 
for the first six months of 2009� .



Pretty close� .wholesaler flow numbers indicate a drop of 9% in total retail dollar 
sales� .there is always a difference between retail dollar sales and unit sales in sales� .there is always a difference between retail dollar sales and unit sales in 
terms of percentages up or down due to increasing retail prices.

Obviously a much more significant erosion happening in Canada in 2009 versus 
2008.





Right now, it is very difficult to assess current USA sales trends due to the Anderson News 
closure in the first half of 2009.closure in the first half of 2009.

The USA industry faces a major challenge in trying to establish actual sales while dealing 
with the clean up of Anderson News unsolds.

In discussion with Gil Brechtel, of Magnet in the USA, based on available data the first half 
numbers indicate retail dollar sales are down 3.1%, but this number should be considered 
with great caution. Gil feels that the sales decline is very likely higher than the minus 3.1% 
reported.

If you think about this� .during this period current wholesalers in the USA added large 
numbers of new retail accounts, ex Anderson retailers, so that created new extra billing for 
them, that would increase their sales numbers. The returns that belonged to Anderson have 
not really been accounted for in these sales numbers so an inflated picture is painted. 

However, it does appear that the USA may be faring better than Canada during the first half 
of 2009.

Just as another indicator of happenings in other world markets, it was recently reported that 
unit sales in Australia for the first half 2009 were down less than 1% after suffering sales 
losses in the first half of 2008 of 6.1%

We have seen then where countries like the USA and Australia have suffered substantial 
unit sale drops in 2008 while Canada came through relatively unscathed� .yet 2009 is 
proving to be a critical year in Canada while other markets are rebounding.

So let�s get inside the numbers now and see what we can learn� .



In the analyses that we did through Cognos there were 1859 titles used that fit the 
criteria of weekly, bi-weekly, monthly, or bi-monthly.criteria of weekly, bi-weekly, monthly, or bi-monthly.

Interestingly, of these 1859 titles exactly 700 are up in unit sales� .37.7% of the 
magazines actually experienced sales increases in the first half of 2009� ..that 
number really surprised me.

Let�s look at some of the titles with significant sales increases� .













It is nice to see that the news has not been all bad and that some long-established 
brands are showing newsstand strength.brands are showing newsstand strength.

Now let�s look at some of the more significant sales losses� ..

















What�s interesting here is that some celebrity titles have taken big hits yet two of the 
leading sales gainers are from the celebrity category (Hello! and Us)� .same with leading sales gainers are from the celebrity category (Hello! and Us)� .same with 
Women�s Lifestyle� .two have lost significant sales while three have had nice 
increases (Cosmo, More, and First for Women).

So it can�t be said certainly with some of the bigger categories that all titles within a 
category are down.



Speaking of categories, what�s strong and what�s not right now.

We utilize 63 different category classifications� .of these only 16 categories are up, 
meaning 47 or 75% of categories are down.

Here are some categories that are up��







Now categories down� ..some real carnage here� .I�ve also included the loss of 
units as they are so significant.units as they are so significant.



Not a pretty picture� .as I mentioned earlier, overall we are possibly looking at the 
largest single sales drop in any one period in history.largest single sales drop in any one period in history.



Now I found this next analysis to be quite astounding� ..we are able to sort every 
magazine retailer in Canada by postal code, thus enabling us to do a sale 
comparison by province.

When embarking on this study, my expectation was that most provinces would be 
close to the national number of 9.5% down for sales so far in 2009� .this is not the 
case at all.

Consider this� ..

These statistics clearly indicate that magazine sales have not been impacted evenly 
across all Canadian provinces.



Unfortunately, the three provinces with the largest percent decline (Quebec, Alberta, 
and Ontario) are responsible for 65% of Canada�s total English Language magazine and Ontario) are responsible for 65% of Canada�s total English Language magazine 
sales.

Let�s now look at where magazines are selling and if there has been any shift in 
magazine consumer buying patterns.

Here is a Class of Trade comparison� ..



It�s interesting to note that Convenience has lost some ground and is now the 
number three, flip-flopping with Drug from 2008 to 2009. number three, flip-flopping with Drug from 2008 to 2009. 

Also gains for Mass Merchandisers� ..it would seem then that both Drug and Mass 
Merchandisers have made steady gains in overall marketshare, likely based on a 
combination of new store openings and improved racking initiatives which I�ll get 
into later.

While magazine sales have declined with Canadian Wholesalers in the first half of 
2009, the same is not true with Books� .



In this slide we can see that book sales with Canadian wholesalers have increased 
an impressive 22.5%, and when added into the mix, we see that wholesalers total 
retail dollars from both magazines and books is actually down 3.1%

Books in the first half 2009 were 23.6% of total volume where they were only 18.6% 
and 18.7% in 2007 and 2008 for corresponding periods.



Typically book sales are stronger in the second half of the year so I would expect a 
significant increase in the volume contribution from books for 2009�� .here�s an significant increase in the volume contribution from books for 2009�� .here�s an 
annual comparison.





Moving now to Achievements, I wanted to mention some initiatives with positive 
impact to magazine sales�� I asked Rob Smith of TNG and Mike Martin of CMMI to impact to magazine sales�� I asked Rob Smith of TNG and Mike Martin of CMMI to 
share some developments.



From Rob Smith at TNG��

Good news regarding the two top retailers of magazines in Canada

Loblaws: After removing checkout fixtures from numerous stores in a variety of 
Loblaws banners, in particular the high traffic superstores, in order to achieve clean 
front ends, Loblaws is now in the process of re-installing clean, low profile racks to 
at minimum all of their superstores� .this move will have a very positive effect on 
magazine sales.

Shoppers Drug Mart: This very large Canadian chain continues to invest in new 
state-of- the-art stores with well-designed reading centres.
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From Mike Martin at CMMI� ..

Costco: CMMI has maintained our 40 pocket fixture, in the face of fierce competitive 
scrutiny to maximize sales and sell through from the endcap position. Our 
planogram has 5 feature pockets, and the results of utilizing such promotions has 
allowed titles to gain half and full share core pockets, not to mention the regular 
maintenance of core selections as well. By continually offering the Costco member 
new and fresh product for every weekly shopping experience, and extensive 
merchandising commitments, our Fiscal Year to Date performance is plus 5%!



Wal-Mart: Customized front end fixturing initiatives have allowed our category to 
maintain the lead position it deserves within this retailer. The introduction and 
expansion of Single Queue lanes (wherein consumers are led away from the 
traditional �belted� product placements, and to a queued lane of express checkouts) 
has seen a significant migration in consumer traffic within the stores. 

CMMI successfully created two custom fixtures..an express 12 pocket fixture and a 
modified ARCan bullnose fixture, planogrammed with the key over the belt titles 
consumers have come to expect at checkout��

2009 will also see a new fixture launch to not only improve our presence in these 
queues, but also allow flexibility to address other �productless� positions with the 
front ends, such as speedy and self-scan locations. By the end of 2009, there will 
be over 100,000 pockets in 300+ stores� .our Year to Date magazine POS sales 
date is showing a growth of nearly 10%!!

All of these developments are very good news and I thank both Rob Smith and Mike 
Martin for providing this information.

I�m sure that there are many other retail success stories out there and I�m quite 
certain that other retail chains in attendance today have their own positive 
developments with our magazine category. 



Lisa Scott asked me to present some information on Canada�s Economy relative to 
the USA� .so let�s look at some of these indicators.the USA� .so let�s look at some of these indicators.

Unemployment

Of all the economic factors, I believe that unemployment has the largest impact on 
consumer spend for magazine purchases.

I want to show you in a moment ten years of unemployment data� ..in both June 
and July of 2009 unemployment in Canada was sitting at 8.6%....this translates to 
almost 800,000 jobless Canadians!

This is the highest level in this ten year period� ..here we have a chart that 
compares Canada and the USA.



In January of 2008 Canada�s unemployment rate was 5.8% and things were looking 
great�� 18 months later it sits at 8.6%!great�� 18 months later it sits at 8.6%!

Historically the Canadian unemployment rate has always been significantly higher 
than the USA� .this is no longer the case!

Unbelievably, the USA unemployment rate as of June and July of 2009 was 
9.7%....this is a staggering increase from 4.8% in April of 2008� .the unemployment 
rate actually more than doubled in a 14 month period.

Unfortunately I do not have the actual jobless numbers for the USA.

It is interesting to note that between 2007 and 2008 in Canada the unemployment 
rate changed very little� .magazine unit sales were down 1.4% in 2008.

In the USA the unemployment rate jumped from 4.6% in 2007 to 5.8% in 
2008�� unit sales were down 11.3% in 2008.



Question�� Are job losses so bad that they will threaten the start of a recovery in 
the third quarter?the third quarter?

Says Avery Shenfeld, Chief Economist at CIBC World Markets� .

� If the pace of such job losses continues, expectations for economic growth to 
resume in the 3rd quarter will have to be revisited.

An economy can still grow if employment stagnates, but an economy can�t muster 
growth if jobs are being destroyed, hurting consumer spending power� .

He feels that both the economy and the job market could show some improvement 
in August and September since auto plants are gearing back up somewhat, and 
activity in the housing market is on the upswing.

However, it must be noted that typically unemployment persists, as firms are slow to 
hire after a recession.



Since starting a dramatic drop in October 2008, and bottoming in March 2009, both 
the Canadian and USA markets have been in a steady upturn.the Canadian and USA markets have been in a steady upturn.

Amazingly, as we can see by this graph, both markets have moved in step with 
each other� .the USA Dow Jones Index is indicated in red and the Toronto S&P/TSE 
index is in blue.



Toronto�s S&P/TSX composite index has risen by 43% since March 2009� ..NY�s 
Dow Jones index has risen by 44% since March 2009.Dow Jones index has risen by 44% since March 2009.

Each market is at 78% of their 52 week high.

In both the Toronto and New York markets we are now into week 24 of the current 
advance from a downward blip in March 2009� .we are now in the fifth month of a 
baby bull market.

Typically most bull markets span at least 24 months with the average bull extending 
to 30+ months.



The turnaround in the Canadian housing market since forming a bottom at the 
beginning of 2009 has been nothing short of amazing.beginning of 2009 has been nothing short of amazing.

Home sales in July 2009 set a Canadian record for sales, up 18.2% from July 2008.

A total of 50,270 homes changed hands last month breaking the previous record set 
in July of 2007, when the real estate market was at its peak.

Canada�s housing market has been the big winner in an uncertain economy where 
the federal government has pledged to keep interest rates low.

Most sales are to first time buyers who are driving the market thanks to low interest 
rates and a rebound in consumer confidence.

For the seventh month in a row listings were down, giving buyers less inventory to 
peruse. Nationally there were 4.4 months of inventory last month, well below the 
recessionary peak of 12.8 months in January of this year.

Within Canada home sales have been rebounding steadily since January, posting 
six consecutive monthly increases, seasonally adjusted activity is now 61.2% higher 
than it was at the beginning of 2009 and is only 1.4% below it�s all-time high in May 
of 2007.



According to Scotia Economics the worldwide auto industry is starting to recover.

It is predicted that with sales on the upswing and industry-wide inventories back 
down to normal levels, the re-start of idled auto assembly plans will boost 3rd

quarter economic activity across North America by roughly two percentage points.

Let�s look more specifically at what has happened in Canada where 45,000 jobs in 
the auto industry have been lost.

As you can see after three straight years of growth, auto sales crashed in Canada in 
the first quarter of 2009� ..down a whopping 22%.

One of the things I found interesting about this chart was the strength of car sales 
historically in the second quarter of each year.

Numbers are not yet available for the second quarter and it will be very interesting 
to see if there has been a rebound.



Manufacturing sales rose 1.9% to $39.7 billion in June of 2009, the last month that 
data is available for.data is available for.

New manufacturing orders jumped 18.4% in June, the largest gain on record.

Some interesting comments I was able to source re Manufacturing �

Canada�s factory sector has now lost an entire decade of output gains, but if the 
past is anything to go by, Canadian manufacturers will find a way to recover.

During recessions, Canadian manufacturing is usually hit harder than the rest of the 
economy.

The manufacturing sector does as it always does during a U.S. recession� .really 
badly� .we tank right along with the American economy. When it goes down, we go 
down, and we go down worse.

But we bounce back quickly.

Canadian manufacturers will have to be ever more specialized, based on 
sophisticated technology, and more globally oriented than ever. 

They will have to focus their investment on solving the world�s environment and 
energy problems. And their value will be based on beating other companies with 
advancements in innovation.

BMO Capital markets economist Robert Kracic recently stated � The improvement in 
the manufacturing industry largely reflects a rebound from extremely depressed 
levels� .it does point to better days ahead.
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And lastly�� Consumer Spending

You know I found it so interesting in researching the different economists 
viewpoints� .it reminded me a bit of the world of politicians and government, and I 
was also reminded of what Ronald Reagan once said� ..� The nine most terrifying 
words in the English language are� .I�m from the government and I�m here to help!�

At any rate, another quote� .

� Conditions are looking much rosier for the 3rd quarter with consumer spending 
looking to gain traction, while Chrysler and GM emerge from bankruptcy, says 
Diana Petralama, TD Bank Financial Group Economist.

Each month Stats Can gathers monthly sales estimates from a sample of Canadian 
retailers for the monthly retail trade survey. They are a key monthly indicator of 
consumer purchasing patterns.

The last period that retail sales stats are available for is May 2009� .retail sales 
were up 1.2%

Now here is the retails sales chart for 2007, 2008 and so far in 2009.



We can see that over the years it is pretty consistent in terms of the up and down 
movement� .but look at November and December of 2008� .significant downward movement� .but look at November and December of 2008� .significant downward 
movement.

It is encouraging to see that in 2009, five out of the six months reported show 
upward trending.

In much of the reading I have done concerning the economy, one of the strongest 
drivers of recovery is consumer confidence. I have noticed a number of reports 
recently citing increasing levels of consumer confidence� .Based on Bloomberg�s 
Global Index, confidence in the world economy has just jumped to a 22 month high 
with optimists now outnumbering pessimists.



And some final encouraging words on the economy from CIBC Chief Economist, 
Avery Shenfeld� ..Avery Shenfeld� ..

� Although the economy has a long way to go before it returns to levels of growth 
seen before the recession began, there are many signs that the bottom has been 
reached.

I believe when history is written, we�ll see that the second quarter of 2009 was the 
last quarter of recession, and the third quarter, the quarter that marked the 
beginning of the climb out of the hole� .

Ladies and gentlemen, thank you so much for listening this morning, and I do hope 
you were able to garner some useful information.

And Lisa� ..that�s how things look here in Canada.

Thank You.


